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e 1.7B Online users as of JAN 10

e Affluent User Growth
— Fastest growing segment of users

Online Trends

US Affluent® Internet Users, 2006-2011 (millions and %
of total Internet users)

43.7 (24.0%) (1)
2007 47.0 (25.0%) (2)

2008 49.4 (25.5%)

2009 52.0(26.0%)

54.6 (26.5%)

57.1(27.0%)
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Importance as Source of Information
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Source: USC Annenberg School: Digital Future Report 2007.
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* Internet growth is a story of change / adoption
— 18-41 yo rely on internet for 40% of daily information

Global Internet Traffic, by Type
2006 - 2012E

75%

1%
62% :

2006 2007 2008 2009E 2010E 2011E 2012E
Source: Morgan Stanley — 10/09

Total Intemet IP Traffic (Petabyte per month)
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10 Yrs: PC Revolution — 100M

Note: PC installed base reached 100MM in 1993, cellphone / Internet users reached 1B in 2002 / 2005 respectively;
Morgan Stanley g r-goine

Source: ITU, Mark Lipacis, Morgan Stanley Research.
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10 Yrs: Desktop Internet — 1B

Note: PC installed base reached 100MM in 1993, cellphone / Internet users reached 1B in 2002 / 2005 respectively;
Morgan Stanley g r-goine

Source: ITU, Mark Lipacis, Morgan Stanley Research.
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10 Yrs: Mobile Web — 10B

Note: PC installed base reached 100MM in 1993, cellphone / Internet users reached 1B in 2002 / 2005 respectively;
M O rg a n St a n ley Source: ITU, Mark Lipacis, Morgan Stanley Research.
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The Online GTD Customer

What do online customers expect?
—Immediate access
—Rich media and content
—Price Transparency...<30 seconds

a\

LIve nATION

amazoncom

hdtelscom. ticketmaster:

Source: Morgan Stanley — 03/09
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[@ LlMOS-COM Capturing the Online Opportunity

What’s Required?
Big Audience
Highly Targeted
Merchandise your services
Easy to reserve
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Grow Online — Profitably!

How do | capture this
opportunity?
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Expert Panel

Mark Salcido

@ Citysearch

Combines editorial recommendations, user comments and
expert advice from local businesses

Covers more than 75,000 locations nationwide
Business Unit of IAC (Ask.com, Evite, Match.com)
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Expert Panel

James Smith

Connect advertisers, publishers, and creative solutions
providers together on one platform

Reach over 195M internet users

Generated 20M phone and 13M online contacts for local
businesses
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Expert Panel

Kayti Sullivan
Velpss

Yelp helps people find great local businesses like dentists,
hair stylists and...LIMO OPERATORS!

Attract over 26M visitors a month
Yelpers have written over 9M reviews
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Grow Online — Profitably!

Q&A
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Grow Online — Profitably!

EMAIL SUBJECT:

We guarantee top placement on
Google!
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Grow Online — Profitably!

SUBJECT: We can guarantee top placement on
Google!

What is really going on here?
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Grow Online — Profitably!

What are the unique challenges of
local search?
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Grow Online — Profitably!

What are the "new" measures of
success in online advertising?
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Grow Online — Profitably!

Can you describe the advertising
challenges of the sole proprietor?

(scale, targeting, expense, roi)
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Grow Online — Profitably!

What are the top three things | can
do to make my online presence
better?
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Grow Online — Profitably!

How can a local (premium services)
company best merchandise
themselves / communicate value?
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Grow Online — Profitably!

How can | tell that my online
presence is generating leads for
my business?
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Grow Online — Profitably!

If you had only a few hours each
week for online marketing tasks
what would you spend your time

doing?



§=d LImOs.cOM]

Grow Online — Profitably!

How important are reviews/why?
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Grow Online — Profitably!

What are the benefits to working
with social media services?

(Facebook, Twitter, LinkedIn)
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Grow Online — Profitably!

More Questions?
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Grow Online — Profitably!

Thank You



